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Chardonnay The Best Chefs

Readers of COMFORT are a group of elite readers who can taste and consume fashion.
They are well-educated people of middle class and above who own their successful career
and have the taste of fashion. They respect and promote consumption, pursue fashion, and
lead urban fashion. They have very strong desire for purchase and purchasing power, and
they are the major consumers of branded products.

Owner of private cars
Fashion / Taste
Enjoy life / Attach importance to brands
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Authentication system and update cycle of members

The authentication system of members of COMFORT is mainly distinguished through car
models. The update cycle is every 4-5 months averagely to have more people who buy cars
for the first time.

Unique multi-level authentication system

Income and Expenditure

Certificate No.

Contact Info
Academic Background

Name

Age

Sex

Consuming Habit
Private Car Model
Plate No.

ey
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Quality Constitution of COMFORT Members

01 7 BHLLHl
5 55% 7 45%

02 7 SERISHE
255
25-35%
36-45%
45510k

03 / RASZER
PllGEAN. EEIR. CEO
TEEEEAR
FREEARAR
Hith

04 7 EPNER
<RMB100,000
RMB100,000-200,000
RMB200,000-500,000
>RMB500,000

05 / {BBFTAREER
BIERE
TARE

06 / 2&EMMEITEI
BRBE
BRWE

07 / BRSHHERIEHEER
<RMB20,000
RMB20,000-50,000
>RMB50,000

5%

47%
33%
15%

23%
38%
33%
6%

2%

21%
59%
18%

85%
15%

12%
57%

18%
57%
25%

08 / EFREHBER (iR, B, £F)

<RMB 30,000

RMB 30,000-60,000
RMB60,000-100,000
>RMB 100,000

14%
29%
33%
24%

09/ FM. Y\B. IT. RBEREHEER

<RMB10,000
RMB10,000-30,000
RMB30,000-60,000
>RMB60,000

10/ REFREHREER
<RMB 30,000
RMB30,000-60,000
RMB60,000-100,000
>RMB100,000

11/ Bk 1RE. IRFRFREER
<RMB50,000
RMB 50,000-100,000
>RMB 100,000

19%
36%
34%
1%

21%
41%
25%
13%

20%
67%
13%

01 / Proportion of male readers and female readers
Male readers 55% Female readers 45%

02 / Age feature

Below 25
25-35
36-45
Above 45

03 / Posts of Readers

Enterprise legal person, chairman, CEO
Middle and senior management
Intermediate and senior technical staff
Others

04 / Conditions about annual income

<RMB100,000
RMB100,000-200,000
RMB200,000-500,000
>RMB500,000

05 / Conditions about owning private cars

Have private cars
No private cars

06 / Plan to purchase car within 2 years

Buy car for the first time
Buy car for the second time

<RMB20,000
RMB20,000-50,000
>RMB50,000

<RMB 30,000

RMB 30,000-60,000
RMB60,000-100,000
>RMB 100,000

<RMB10,000
RMB10,000-30,000
RMB30,000-60,000
>RMB60,000

<RMB 30,000
RMB30,000-60,000
RMB60,000-100,000
>RMB100,000

<RMB50,000
RMB 50,000-100,000
>RMB 100,000

5%

47%
33%
15%

23%
38%
33%
6%

2%

21%
59%
18%

85%
15%

12%
57%

07 / Conditions about annual consumption on clothes

18%
57%
25%

08 / Conditions about annual consumption on luxuries

14%
29%
33%
24%

09 / Conditions about annual consumption on digital products and home electrical appliances

19%
36%
34%
1%

10 / Conditions about annual consumption on household products

21%
41%
25%
13%

11 / Conditions about annual consumption on catering, entertainment and tourism

20%
67%
13%

COMFORT
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COMFORT: Key Columns

The key columns of COMFORT cover many fields including fashion, beauty, automobile,
digital products, stars, taste, life and etc.

(EFECOMFORT) B
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COMFORT Fashion

Go deep into core culture of fashion, and report the latest international fashion trend;

Make full cooperation with the highest-end fashion brands, and carry out dialogue about
ideas with top designers;

Make planning of grand fashion from the most front angle of view, and carry out clothes
combination with the most fashionable mode;

Invite the most influential famous film and TV stars, and create the most visualized movies;

Try to have the most exclusive interview report, and expound the attitude about comfortable
life from the angle of stars.

/ FASHION NEWS
/ STYLE

/ TRENDS

/ STAR

COMFORT




(FFHECOMFORT) %

TR P TR R AL THE A
A= B NGB . BRI HEN;
R BT SR L 5
OIS AT E IS .

/B

/ &R

/ B %

/ $FBKFRER
/ BLiPEk

COMFORT Beauty

Color make-up conveys the latest international fashion trend of color make-up;

The skincare column gives introduction to the most practical and caring principles for skincare;
Strongly recommend the latest single item for beauty;

Dedicate itself to creating the most comfortable esoterica for beauty.

/ VISION __d_ﬁﬁf

/ MAKEUP TREND T
/ MOST WANTS

/ SKINCARE

/ CARE FOR MEN

06 COMFORT
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COMFORT Feature

Focus on the hottest fashion event, and select the most influential front topics;

Interview spokesmen standing for the main stream of the times, and show their living state
and life wisdom;

They are all members of modern mainstream society, including stars, social celebrities and
business elites;

They create new thoughts, and lead new life style.

COMFORT 09
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COMFORT Front

Recommend the most fresh and live information about digital trends;

Create digital combination with the greatest impact force;

Report the most front life style at the digital times;

Introduce various kinds of top luxury cars from the professional angle;

Appreciate and evaluate the latest car models with the most unique eyesight;

Take the most fashionable attitude to recommend the perfect life of human and cars.

/ DIGITAL VISION

/ MOST WANTS

/ DIGITAL FASHION
/ MOST WANTS

/ NEW CAR SHOW
/ TOP CAR

/ CLASSIC

/ TESTING

10 COMFORT
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COMFORT Taste

Recommend the most fashionable and luxurious top wrist watch;
Introduce the most elegant and noble way to taste wine;

Experience the most luxurious and comfortable hotels and places for leisure;

Understand and keep traditional classic culture;
Introduce thinking modes and means of expression of modern arts.

/ ART

/ WATCH
/ WINE
/ HOTEL

12  COMFORT
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COMFORT Life

Experience the most local delicacies, and introduce the most fashionable places for consumption;
Recommend the most beautiful and rewarding tourism destinations;

Introduce household single item with the greatest sense of design, and experience
household design with the greatest sense of space;

Have a direct vision about the relationship between human and space in a simple way from
the unique angle.

/ MOST WANTS
/ DECO IDEA

/ DESIGNER

/ SPACE

/ TRAVEL

/ TASTY

COMFORT
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COMFORT Issuing Situation

|
BEET

(#F5ECOMFORT ) MI& 17X,
BEEETEHT,
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LR KiE
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|
Cities where COMFORT is available
The areas where COMFORT is distributed cover
the major cities nationwide.

Beijing Tianjin

Shenyang Dalian

Shanghai Ningbo Nanjing Hangzhou Suzhou
Chengdu Chongging

Guangzhou Foshan Dongguan Shenzhen Zhuhai

(FFECOMFORT ) %A% 280,000
4E556,000 K3#12,000 3LFA4,000 A 3%8,000
356,000 471H12,000 #354,800 F5H4,000 F3,200
J~#150,000 #&2115,000 % %£7,000 {#L15,600 k#2,400
520,000 EK20,000

Quantity of issue of COMFORT 280,000
Beijing 56,000 Tianjin 12,000 Shenyang 4,000 Dalian 8,000

Shanghai 56,000 Hangzhou 12,000 Nanjing 4,800 Suzhou 4,000 Ningbo3,200
Guangzhou 50,000 Shenzhen 15,000 Dongguan 7,000 Foshan 5,600 Zhuhai 2,400

Chengdu 20,000 Chongging 20,000

14 GOMFORT

COMFORT Issuing Way
Free-of-charge direct delivery based on accurate database

Kl Members of COMFORT

Precise direct mailing is carried out according to the large and detailed database of members.
H High-grade spots for consumption

COMFORT is placed in numerous high-grade spots for consumption, most of which is
placed by our own issuing department in our company, and some are placed for issuance
by professional issuing companies in every city.

48 Exhibition hall of branded automobile

COMFORT keeps good cooperative relationship with 4S exhibition hall of many branded
automobile.

B Starbucks

COMFORT is placed in Starbucks by the issuing company designated by Starbucks.

(FHECOMEFORT ) #5ji. FihsLe

Proportion of the number of COMFORT placed in the market and those
subject to direct mailing

##E165% Fordirectmailing | ]
1251 |85% W Fordistribution in the market 1

1t 56,000
~ ebE 4,000
XiE 12.000

R 4,800

D Yo Rp
B 20,000 15 56,000

Z|EK 20.000 Fi 3.200

x5 7,000

w3 15,000

i 2,400

Kl IIRS5
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COMFORT ) DISERIIAT] QA AAESA= R
ENGEZ, [REA A 5

anning service

type with unique style, COMFORT can provide overall advertising
o matter whether in soft cooperation about editing content, regular
ation about the advertising forms of special advertisements.

materials are provided by clients. The mode of mailing of every
distribution to target audience.

th printed materials: Printed materials are provided by clients,
embers of COMFORT together with COMFORT.

ivities are held jointly by advertising clients and the magazine
ote contact between the members of COMFORT and clients.
ntent: The Editorial Department integrates fashion to make
ontents for clients according to product features.

FORT owns a mature production team for vision works. They
reative ideas and quality of vision works, and have the ability
bduct features and clients”  intentions.

ent of abnormal size: Taking planning as knife, creative ideas
kes planning of impressive advertisements of abnormal size

lients according to different selling points of every product.

COMFORT

15



)T

Mg (HxW,mm) & (RMB,5T)
278x420 720,000
278x418x2 750,000
278x214 300,000
278%x214 240,000
278 %214 360,000
278x428 480,000
278%x214 240,000
278 %428 450,000
278x428 420,000
278x428 390,000
278 %428 360,000
278%x214 240,000
278%x214 510,000
278 %214 240,000
278%x214 180,000
278%x214 450,000
278 %428 360,000
|
278%x422x2 720,000 I~ EX iR
& F4&=: TIFF/PSD, 300dpi, CMYK
135x214 96,000  ouTmmmersg, WEARK, LR
278x71; 90x 214 90,000  HEME.
TE AR BRI R RS R SIEC
B30%~100% s, R SHIER,
37c/i I —
_ Advertising Film Introduction
57c/ff Advertising Film: TIFF/PSD, 300dpi, CMYK
—_ Please provide correct four-colored sample
IhF278%214 50,0007‘5/P,8P#§ picture, if not available, final printing should be
3000088 35T/8 taken as valid and binding.
Please provide film strictly in accordance with our
10000%d3#2 57c/t sizes, and contact us if there is any question.

TR I ]

ZEHREH. 818 & SARAE

I HEEASRE). AR A HRT15H BRZE 1. +8610 59006008
IEITEERRE. HREIRI25E fEEBIE. +8610 59006007

eee—— (P! @bo@ssgg.com.cn

Working Schedule |
Publishing date of magazine: 1th, every month Advertising Contact

Deadline of the advertising film: Beijing Comfort Advertising Co., Ltd.

15 days before the publishing date Tel: +8610 59006008

Deadline of the advertising order: Fax: +8610 59006007

20 days before the publishing date E-mail: abc@ssgg.com.cn
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